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Abstract of a paper to be presented at the
10" Berlin IO Day, on September 28, 2018:

Organizing Competition for the Market

Patrick Rey, Toulouse School of Economics (joint with Elisabetta Iossa and Michael Waterson)

The paper studies the competition for the market in a setting where incumbents (and, to a
lesser extent, neighbouring incumbents) benefit from a cost advantage. The paper first
compares the outcome of staggered and synchronous tenders, before drawing the implications
for market design.



